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TOWARDS AN EDUCATED INDIA:
Transforming the Unemployable
MBA into an Employable MBA
projects on current and relevant issues must
be given to the students which would
involve the designing of questionnaires, use
of SPSS or other statistical tools etc.

Higher Education Forum
pproves recent research paper said
that only 21 per cent of the MBAs
produced in this country are
employable. The rest of the 79 per cent are
totally unemployable. The discussions with
the industry personnel indicated that while
recruiting 75 per cent weightage is given to
the soft skills, while 25 per cent weightage is
given for the hard skills. By soft skills it was
meant skills like negotiating skills, group
working, empathy for the downtrodden,
etc., while with respect to hard skills it was
envisaged that today's MBA should be more
like a 'generalist', a Jack of all trades. He
must have an integrated knowledge in the
areas including:

A

Specific exercises on bringing forth answers
to the following questions:

●

General management
Environment, economy and the
implications of the state policies
● Ever-changing technology
● Financial Management and its link to
marketing and other business strategies
and more importantly
● A behaviour which is ruthless yet humane
in nature and also sound ethical and
transparent
Each of the above demands leads to
several basic issues. For instance, integrated
knowledge indicates that the MBA must be
able to understand the link between the
various focus areas of a business like
working capital management, supply chain
management, production management,
channel management, human resource
management, customer management etc.
and its implications of any one action on
the other focus areas.
Again, what could be the implication of an
increase in sales on the financial
management aspects, supply chain, aspects
human resources management, etc.
By analysing the environment, a
successful MBA would have to understand
the consequence of a drop in GDP from a
high of 7 to 8 per cent to a level of 4 per
cent. He needs to understand the
implication of the drop in the Foreign Direct
Investments, etc.
Internally, the manager should be able to
communicate well within as well as outside
the organisation. He should appear to be
transparent, open as well as should have a
high moral value. He should be able to
●

understand the systems and procedures
that are currently being used. He should be
able to retain customers, be sympathetic,
and have a high commitment and a long
term orientation towards the customers.
If these are the qualities that are required
to make the MBA student employable, then
the issue is what are the changes that are
needed in the MBA programme?
An analysis of the syllabus of the various
MBA programmes conducted in different
universities indicates that the course
curriculum does meet more or less the
requirements of the industry. What is
missing is the application of the various
concepts that are used and the linkages
between the various functions. For example

the MBA students are taught as to how
make a SWOT analysis. But what is the
application of this SWOT? How can the firm
evolve a strategy from the knowledge of the
SWOT analysis of the product or the
organisation? Or typically if the debtors or
the account receivables are high, what
implications does it have on the marketing
strategy - the four Ps of the marketing
strategy and so on.
The subject strategic management is
currently taught in most of the universities
in one semester and in a maximum of 30
hours. This needs to be increased
tremendously. This subject in some of the
B-schools is taught by faculties who have no
idea as to how an organisation works. In
some cases, it is found that the industry
personnel do not have an outlook of the
whole organisation. Specialist faculty need
to teach specific subjects. Students must be
given live projects or at least near live
projects wherein it must be
made compulsory to meet
the industry personnel. In
the assignment, specific
weightage must be allotted
for meeting industry
personnel and gathering
information from them.
Assigning of market research

1. What does the student want to achieve in
the next five to 10 years?
2. How does he want to achieve the above?
3. Why does he want to achieve the above?
4. What does he see as his strengths and
weakness?
Business ethics should not be a mere
theoretical analysis. Simulation techniques
should be used wherever possible. Today
the biggest issue is giving credit to where it
is due. Many of the students and members
of the society like to grab the ideas and
suggestions of others and claim the same as
their original idea. This needs to be
changed. The B-school itself should follow a
system of openness, transparent and
fairness. This should be started from the
top. In other words, the top management
should demonstrate the above. The
management should also believe in the
principle that Justice should not only be
done but also seen to be done.
There is, however, one rider; while it is
possible that the B-school would do all of
this and much more, there must be a
genuine desire in the MBA student to
improve himself and an urge to reach
higher heights, failing which all efforts
would go waste.
Authored by Dr R Gopal, Director,
Department of Business Management, Dr D
Y Patil University, Navi Mumbai and a
senior member of Higher Education Forum
(HEF)

News Bites

Advanced Programme in
Social Media Marketing
NIIT Imperia - Centre for Advanced Learning,
invites applications for its ten-week course,
Advanced Programme in Social Media Marketing.
Individuals who have basic understanding of social
media and have accounts in some of the key social
media platforms like Facebook, Twitter, Youtube,
Flickr etc can opt for this program. Admissions are
currently open.
Candidates can find details of these programs at
http://niitimperia.com/program-in-social-mediamarketing.
Eligibility: The applicant should have:
● Knowledge of basic information on Social
Media.
● Accounts in some of the key social media
platforms like Facebook, Twitter, Youtube, Flickr etc.
How to Apply:
● Visit www.niitimperia.com to fill the
application form online.
● Application forms can be obtained from local
NIIT Imperia Centres as listed in
www.niitimperia.com
Programme Fee: ` 35,000 + Service Tax
Submission deadline for form: December 14,
2012

Authored by Dr R Gopal, Director,
Department of Business Management,
Dr D Y Patil University, Navi Mumbai and a
senior member of Higher Education Forum
(HEF)

International Conference on
Innovation and Entrepreneurship
nnovation is an outcome
of constant efforts to
always find new ways of
improving processes and
products. Out of the highest level
of commitment and hard work
innovation is translated into
reality" said Hon'ble Pradeep
Kashyap , the Father of Rural
Marketing as the key note speaker
at iFEEL's International
Conference on Innovation and
Entrepreneurship" organized on
24th November, 2012, to salute
the undying human spirit
innovation and entrepreneurship
that has largely written the
success story of human progress
throughout the history.
"International Conference on
Innovation and
Entrepreneurship" the much
talked about event began with the
auspicious ceremony of lighting
lamp and was inaugurated at the
hands of Mr. Pradeep Kashyap,
the father of rural marketing and
CEO, MART and attended by a
host of eminent personalities
from industries and business
houses who also addressed the
august gathering. These included
Anjali Byce Nair, Director, HR, SKF
Ltd., Maneesh Johari, CEO, Buzan
Centre and Abhishek Rai, Asst.
V.P.(HR) Ncdex,
After the lighting of lamp, Mr.
Pradeep Kashyap spoke at length
about the role innovation and
entrepreneurship playing in
taking the human race forward.
He cited many examples of his
own experiment in the field of
rural marketing. Affordability is a
critical issue. More from fewer
resources for more people or what
is called frugal innovation
solutions will have to take into
account the existing eco system
(power, outages, poor roads, dust

"I

Prototype displayed by iFEEL students
or heat) Innovation will have to
looked at three level- Product,
process and people. His address
set the tone of the conference and
as well provided a context for the
other renowned speakers to
present the different dimensions
of this theme to the learned
audience.

The conference also saw the
launch of the third book of IFEEL,
in the span of two years, "Emerging
Trends at the Bottom End of
Pyramid" along with its research
journal, "Gyan Samhita" and the
Souvenir of the conference at the
hands of the guests.
The one day event was attended

Launch of the conference proceedings at the conference

by eminent directors of leading B
Schools, faculties and more than
hundred research scholars and
students from various B schools.
The event turned out to be an
intellectual feat for all those who
attended the conference. The
conference elicited a very
encouraging response from the
research scholars across the
nation. It also vindicated the fact
that research is really gaining
momentum in today's fast
changing scenario. Forty five
quality research papers is, any
way, a good measure to the extent
the conference was successful.
Under the able guidance and
captainship of its dynamic CEO &
Dean Dr. H. S. Cheema, iFEEL is
setting high bench marks for
other management schools to
emulate and new chapter is being
written in the history of iFEEL
every passing year.

Recognitions:“Best B-School for
Entrepreneurship and Leadership
in India” - Brands Academy
Education Excellence Award
ceremony 2012.
“Youngest B-School with
Innovation Lab & Global connect”
- World Education Congress 2012.
“Business School which
encourages Innovations that leads
to better development” - HUL,
Dewang Mehta Business School
Award 2012.
“Best Young Asian Residential
Value for Money B-School with
Global connect” - Asian
Education Leadership Award 2012
- Dubai.

